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INTRODUCTORY NOTE

Public relations, public affairs and communications are three core
aspects of an organization’s activities — a reality that is reflected in the
documents suggested in this bibliography. It includes works that cover
ethics in public relations and communications, business ethics and ethics
within organizations, as well as general reference publications on ethics
and applied ethics.

The titles listed are available in either French or English, and the vast
majority were released after 1995.

In no way does this bibliography claim to be exhaustive. It represents, at
most, a selection of references that we believe would be important to

anyone who is interested in ethics-related issues that arise in the field of
public relations.

© 2009, Centre for Sustainable Development, Ethics and Communications
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1. Introduction

Communications and public relations have, to a large extent, become more complex over the
past few years, and a number of questions need to be resolved on a regular basis.
Communications professionals are often also required to ponder the application of ethics when
performing their usual activities and fulfilling their responsibilities.

What exactly are ethics?

This document, the scope of which covers topics ranging from general and applied ethics to
reflections on the role of ethics in public relations practice and its relevance to organization
management, was developed with a two-fold objective: the general goal of enhancing
knowledge, as well as to serve as a guide for communications professionals, students,
researchers and faculty in pursuing their respective lines of inquiry.

It is comprised of four major sections: general reference, public relations and ethics, ethics within
organizations and, finally, a brief list of newsletter and trade journal suggestions. The selection of
recommended titles will thus serve as a referral, for the user, to historic sources of writings on
ethics and a means of addressing more contemporary questions in “an ever-expanding field of
research and inquiries that are ultimately summarized in a single question: “ What actions need to
be taken in order to ensure the right thing is done?”. Asking questions of oneself is, in fact, the
essential element.

Did you know that not asking questions of oneself demonstrates a lack of ethics?

! René Villemure, "Du bon usage du ‘code d’éthique’ [On the proper use of a ‘code of ethics']", Bulletin réflexif, May 27,
2005.
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2. Ethics — Applied ethics

= Encyclopedias and dictionaries

Blay, M. (dir.) (2006). Dictionnaire des concepts philosophiques, Paris, Larousse et CNRS
Editions, 2006.

Canto-Sperber, M. (2004). Dictionnaire d'éthique et de philosophie morale, Paris, Presses
universitaires de France, tome 1 et 2.

Chadwick, R. (1998). Encyclopedia of Applied Ethics, San Diego, Californie, Academic Press.
Hester, J. P. (1996). Encyclopedia of Values and Ethics, Santa Barbara, Californie, ABC-CLIO.
Hoffe, O. (dir.) (1993). Petit dictionnaire d'éthigue.

Werhane, P. H. and R. E. Freeman (1997). The Blackwell Encyclopedic Dictionary of Business
Ethics, B. Blackwell éd. Cambridge, Mass.

= Other published works

Abellio, R. (1994). Fondements d‘éthigue, Paris, Editions de I'Herne.
Apel, K.-O. (1994). Ethigue de la discussion, Collection Humanités, Paris, Editions du Cerf.

Apel, K.-O. (1996). Discussion et responsabilite, I — L €thique apres Kant, Collection Passages,
Paris, Editions du Cerf.

Apel, K.-O. (1998). Discussion et responsabilite, II — Contribution a une €thique de la
responsabilité, Collection Passages, Paris, Editions du Cerf.

Aristote (1965). Ethigue 8 Nicomague. Paris, Garnier-Flammarion.

Public Relations and Ethics: A Selected Bibliography



Ashmore et W. Starr (Eds.) (1994). 7eaching Ethics: An Interdisciplinary Approach, Marquette
University Press.

Badiou, A. (1993). L‘éthique. Essai sur la conscience du Mal, Paris, Hatier.

Beauchamp, A. (1993). Introduction & I'éthique de I'environnement, Montréal, Editions Paulines.
Benoit, J. (2000). Graine d‘éthigue, Paris, Presses de la Renaissance.

Bourgeault, G. (2004). Ethigues - Dit et non-dit, contredit, interdit, Collection Ethique, PUQ.
Camerlynck, E. (2005). L @thigue des petits actes, Paris, L'Harmattan.

Davis, M. et A.Stark (2001). Confiict of Interest in the Professions, Vol. VI The Oxford Series,
Oxford University Press.

Delruelle, E. (2006). Métamorphoses du sujet - L 'éthique philosophique de Socrate a Foucault, 2°
édition, coll. Le point philosophique, De Boeck.

Dherse, J.-L., et D.H. Minguet (1998). Léthique ou le chaos ? Paris, Presses de la Renaissance.

Droz, Y. et J.-C. LAVIGNE (dir.) (2006). Ethigue et développement durable, Paris,
Khartala/Genéve, IUED.

Etchegoyen, A. (1990). La valse des éthigues, ed. Bourin. 1990, Paris.

Etchegoyen, A. (1994). Le pouvoir des mots. Dictionnaire critique de l'entreprise contemporaine,
Paris, Dunod.

Etchegoyen, A. (1999). La vraie morale se moque de la morale. Etre responsable, Paris, Seuil.
Etchegoyen, A. (1996). Les temps des responsables, Agora, ed. Julliard., Paris.

Flanagan, O. (1996). Psychologie morale et éthigue, PUF.

Fortin, P. (2007). Loeuvre de soi, Collection Ethique, PUQ.

Fortin, P. (1995). La morale, Iéthique, IEthicologie, Collection Ethique, PUQ.

Fortin, P. et P.-P. Parent (dir.) (2004). Le souci éthique dans les pratiques professionnelles.
Guide de formation, Paris, L'Harmattan.
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Jonas, H. (1990). Le Principe responsabilite. Une éthique pour la civilisation technologigue,
Paris, Cerf (1° édition, 1979).

Kahn, J.-F. (1989). Esquisse dune philosophie du mensonge, Flammarion, Le livre de poche.
Kant, E. (1997). Lecons déthigue, Paris, Livre de poche, n°® 4647.

Kant, 1. [1785](1976). Foundations of the Metaphysics of Morals, (Beck, Lewis White, Trans.)
Indianapolis, Bobbs-Merrill Educational Publishing.

Kremer-Marietti, A. (1995). L Fthigue, PUF.
Le Bihan, C. (1997). Les grands problemes de ['éthigue, Paris, Editions du Seuil.

Lacroix, A. (dir.) (2006). Ethique appliquée, éthique engagée. Réflexions sur une notion,
Montréal, Liber.

Lacroix, A. et J.-F. Malherbe (dir.) (2003). L €thigue a I'ére du soupcon. La question du
fondement anthropologique de I'éthigue appliquée, Montréal, Liber.

Lacroix, A. et A. Létourneau (dir.) (2000). Méthodes et interventions en éthique appliquée,
Montréal, Fides.

Legault, G. A. et J. Patenaude (dir.) (1996). Enjeux de I'€thique professionnelle, Tome I: codes
et comités d’éthigue, Presses de I'Université du Québec, Sainte-Foy.

Legault, G. A. (dir.) (1997). Enjeux de /'éthique professionnelle, Tome II: L’expérience
québécoise, Presses de I'Université du Québec, Sainte-Foy.

Legault, G. A. (dir.) (2003). Crise d'identité professionnelle et professionnalisme, Presses de
I'Université du Québec, Sainte-Foy.

Legault, G. A. (1999). Professionnalisme et délibération ethique - Manuel d'aide a la décision
responsable, Presses de I'Université du Québec, Sainte-Foy.

Lévinas, E. (1992). Ethigue et infini, LGF.

Morscher, E., O. NeuMaier and P. Simons (eds) (1998). Applied Ethics in a Troubled World,
Dordrecht, Kluwer Academic.

Mousse, J. (1989). Fondements d’une éthique professionnelle, Paris, Les Editions d'Organisation.
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Nietzsche, F. (1973). Généalogie de la morale, Paris, Gallimard.

Platon (2002). La République, Edition Flammarion, collection GF, Nouvelle édition (traduction et
présention par Georges Leroux).

Ricoeur, P. (1995). Le Juste, Editions Esprit, Paris.
Ricoeur, P. (1996). Soi-méme comme un autre, Seuil, Paris.
Robinson, D. et C. Garatt (1996). Ethics for Beginners, United Kingdom Icon Books.

Russ, J. (1995). La pensée éthique contemporaine, Paris, Presses Universitaires de France, Coll.
Que sais-je ? n° 2834, 2e édition corrigée.

Singer, P. (1997). Questions d'éthique pratique, Paris, Bayard.
Taylor, C. (1998). Les sources du soi, Paris, Seuil.

Vacquin, M. (dir.) (2002). La responsabilité. Condition de notre humanité, Coll. Morales, no 14,
Paris, Editions Autrement.
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3. Public relations / Communications and ethics

» Published works and studies (including a section on ethics)

Agostinelli, S. (dir.) (2004). L €thigue des situations de communication numéerique,
collection Communication et Civilisation, L'Harmattan.

Alix, F.-X. (1997). Une éthique pour linformation, de Gutenberg a Internet, Paris et Montréal,
Editions I'Harmattan.

Baker, L. (1993). The Credibility Factor . Putting Ethics to Work in Public Relations, Homewood,
Il., Business One Irwin.

Bélanger, R. (1992). Ethigue de la communication publique et de l'information, Collection Cahiers
de recherche éthique,n® 17, Montréal, Fides.

Benoit, D. (2004). Fthigue et communication, Edition JePublie.
Benoit, D. et Chirouze, Y. (dir.) (2007). Entre manipulation et éthigue, Editions Eska.

Bernays, E. [1928] (2008). Propaganda. Comment manipuler 'opinion en démocratie,
trad. O. Bonis, présentation de N. Baillargeon, Montréal, Lux Editeur.

Bernier, A. et F. Pouliot (dir.) (2000). Ethigue et confiit d'intéréts, coll. Hors série -
Ethique publique, Montréal, Liber.

Bernier, M.-F. et al. (2005)., Pratiques novatrices en communication publigue.
Journalisme, relations publigues et publicité, Québec, Les Presses de |'Université Laval.

Bernier, M.-F. (2004). Ethigue et déontologie du journalisme, (édition revue et augmentée),
Québec, Les Presses de I'Université Laval.

Bowen, S.A. (2000). A Theory of Ethical Issues Management : Contributions of Kantian
Deontology to Public Relations’ Ethics and Decision Making, Unpublished doctoral dissertation,
University of Maryland, College Park.

Bowen, S.A. (ed.) (2006). 7he Business of Truth - A Guide to Ethical Communication, TABC
Research Foundation.
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Brunet, P. (dir.) (2001). L €thique dans la société de linformation, Sainte-Foy, Les Presses de
I'Université Laval/L'Harmattan.

Brunet, P. (dir.) (2002). Ethigue et Internet, coll. Ethique et philosophie de la communication,
Sainte-Foy, Les Presses de I'Université Laval.

Budd, J.F. Jr. (1992). Street Smart Public Relations, Lakeville, Ct : Turtle.

Cutlip, S.M., A.H. Center and G.M. Broom (2001). Effective Public Relations, Eighth Edition,
Prentice Hall.

Cutlip, S.M. (1995). Public Relations History: From the 17th to the 20th Century, Hillsdale, NJ,
Lawrence Erlbaum Associates Publishers.

Cutlip, S.M. (1994). The Unseen Power: Public Relations. A History, Hillsdale, N.J. Lawrence
Erlbaum Associates, Publishers.

D’Almeida, N. (2001). Les promesses de la communication, Paris, Presses Universitaires de
France.

Day, L. A. (1999). Ethics in Media Communications: Cases and Controversies, Belmont, CA:
Wadsworth Publishing Co.

De Broglie, E. (2002). La marque face a I'€thique, Edition Village mondial.

Deetz, S. A. (1995). Transforming communication, transforming business. Building responsive
and responsible workplaces. Cresskill, NJ: Hampton.

Dinan, W., Miller, D. (dir.) (2007). Thinker, Faker, Spinner, Spy : Corporate PR and the Assault
on Democracy, London, Pluto Press.

Doorley, J., Garcia, H.F. (2006). Reputation Management: The Key to Successful Public Relations
and Corporate Communications, Routledge.

Dozier, D. M., L. Grunig, and J. Grunig (1995). Manager’s Guide to Excellence in Public Relations
and Communications Management, Mahwah, NJ, Lawrence Erlbaum Associates, Publishers.

Elwood, W. N. (1995). Public relations inquiry as rhetorical criticism: Case studies of corporate
discourse and social influence. Westport, CT: Praeger.

Ewen, S. (1996). PR! A Social History of Spin, Basic Books.
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Ferre, J. P. and S.C. Willihnganz (1991). Public Relations & Ethics: a Bibliography, Boston, G.K.
Hall Publications.

Fitzpatrick, K. R. and C. Bronstein (eds). (2006). Ethics in Public Relations: Responsible Advocacy,
Sage Publications.

Gower, K. K. (2007). Legal and Ethical Considerations for Public Relations, Long Grove, Waveland
Press.

Gower, K. K. (2003). Legal and Ethical Restraints on Public Relations, Prospect Heights, Waveland
Press.

Gower, K. K. (2007). Public Relations and the Press : the Troubled Embrace, Evanston,
Northwestern University Press.

Greenberg, K. 1. (ed.) (1991). Conversations on Communications Ethics. Norwood, NJ: Ablex
Publishing Corporation.

Grunig, L., J.E. Grunig et D.M. Dozier (2002). Excellent Public Relations and Effective
Organizations — A Study of Communication Management in Three Countries, Lawrence Erlbaum
Associates, Publishers, Mahwah, New Jersey.

Grunig, J., & Grunig, L. (1996). Implications of Symmetry for a Theory of Ethics and Social
Responsibility in Public Relations. Paper presented to the Public Relations Interest Group
International Communication Association, Chicago, IL.

Habermas, J. (1986). L'espace public, Paris, Payot.

Habermas, 1. (1987). Morale et communication, Paris, Cerf.

Habermas, 1. (1987). Théorie de l'agir communicationnel, Paris, Fayard.

Habermas, 1. (1992). De /éthigue de la discussion, Paris, Cerf.

IPRA (2007). Ethics in Public Relations, Gold Paper No. 16, United Kingdom, IPRA.
IPRA (2000). Challenges in Communication, Gold Paper No. 13, United Kingdom, IPRA.

IPRA (1991). Ethical Dilemmas in Public Relations - A Pragmatic Examination, Gold Paper No. 8,
United Kingdom, IPRA.
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IPRA (1988). Publications and Propaganda - Values Compared, Gold Paper No. 6, United
Kingdom, IPRA.

Jaksa, J. A. & M. S. Pritchard (eds.) (1996). Responsible communication: Ethical issues in
business, industry, and the professions , Cresskill, NJ: Hampton Press.

Jaksa, J.A. & M. Pritchard, (eds.) (1996). Ethics of technological transfer, Cresskill, NJ: Hampton
press.

Jensen, 1. V. (1997). Ethical Issues in the Communication Process, Mahwah, N.J. Lawrence
Erlbaum Associates Publishers.

Kalason, P. (2007). Ethique de la négociation. Rhétorique et pratique, Coll. Epistémologie,
Philosophie Sciences, Paris, L'Harmattan.

Kruckeberg, D. et K. Starck (1988). Public Relations and Community. A Reconstructed Theory,
New York, Praeger Publishers.

Lacroix, J.G., Tremblay, G. (dir.) (2003). 2001 Bogues. Globalisme et pluralisme. Tome 2. Usages
des TIC, Collection Ethique et philosophie de la communication, Québec, Les Presses de
['Université Laval.

Laramée, A. (1997). La communication environnementale : de la problématique a I'évaluation,
collection Sciences de I'environnement, Sainte-Foy, Télé-université.

Libaert, T. (2003). La transparence en trompe-'ceil, Collection Gouvernance et démocratie,
Descartes et cie.

Lloyd, H. M. (1973). First Report on Standards and of Public Relations Practise, Gold Paper No. 1,
United Kingdom, IPRA.

Maisonneuve, D. (2004). Les relations publigues - Le syndrome de la cage de Faraday, Sainte-
Foy, Presses de |'Université du Québec.

Maisonneuve, D., J.-F. Lamarche et Y. St-Amand (1999). Les relations publigues dans une société
en mouvance, tome I, 2iéme édition, Sainte-Foy, Les Presses de I'Université du Québec.

Maisonneuve, D., S. Tremblay et A.-A. Lafrance (2004). Résultats de la recherche sur ['€tat des
relations publigues au Québec - Faits saillants, Chaire en relations publiques de 'UQAM.

Maisonneuve, D., S. Tremblay et A.-A. Lafrance (2004). Etude sur les relations publigues au
Québec (rapport qualitatif), Chaire en relations publiques de 'UQAM, Université du Québec a
Montréal.
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Maisonneuve, D., S. Tremblay et A.-A. Lafrance (2004). Les relations publiques. une profession a
géométrie variable (rapport quantitatif), Chaire en relations publiques de I'UQAM, Université du
Québec a Montréal.

Malherbe, 1.-F. (2005). La rupture du dialogue et son dépassement, Montréal, Novalis.

Martineau, S. et D. Simard (2001). Les groupes de discussion, Collection Formules pédagogiques,
Québec, Les Presses de I'Université du Québec.

Mattelart, A., Tremblay, G. (dir.) (2003). 2001 Bogues. Globalisme et pluralisme. Tome 4.
Communication, démocratie et globalisation, Collection Ethique et philosophie de la
communication, Québec, Les Presses de I'Université Laval.

McElreath, M. P. (1996). Managing Systematic and Ethical Public Relations Campaigns, Brown
and Benchmark Publishers, Madison, WI.

Miege, B., Tremblay, G. (dir.) (2003). 2001 Bogues. Globalisme et pluralisme. Tome 1. TIC et
sociéete, Collection Ethique et philosophie de la communication, Québec, Les Presses de
['Université Laval.

Moeglin, P., Tremblay, G. (dir.) (2003). 2001 Bogues. Globalisme et pluralisme. Tome 3. TIC et
éducation, Collection Ethique et philosophie de la communication, Québec, Les Presses de
['Université Laval.

Miller, D. (2008). A Century of Spin: How Public Relations became the Cutting Edge of Corporate
Power, London, Pluto.

Moloney, K. (2006). Rethinking Public Relations: PR Propaganda and Democracy, London, New
York, Routledge.

Mumby, D. (1988). Communication and power in organizations. Discourse, ideology and
domination. Norwood, NJ: Ablex.

Nelson, J. (1989). Sultans of sleaze; Public Relations and the Media, Toronto, Between the Lines
Press.

Parsons, P. (2004). Ethics in Public Relations : A Guide to Best Practice, Kogan Pages.

Pearson, R. A. (1989). A Theory of Public Relations Ethics, Unpublished Doctoral dissertation Ohio
University.

Penny, L. (2005). Your Call is Important to Us: the Truth about Bullshit, McClelland & Stewart
Ltd.
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Proulx, S., Massit-Folléa, F., Conein, B. (2005). Internet . une utopie limitée. Nouvelles
régulations, nouvelles solidarités, Collection Ethique et philosophie de la communication, Québec,
Les Presses de |'Université Laval.

Public Relations Society of America, New York Chapter, (1998). How we see Ourselves and the
Practice of Public Relations, An Attitude Survey of the New York Chapter, Public Relations Society
of America, Monograph published by PRSA-New York Chapter, New York.

Rampton, S. and J. Stauber (2001). 7rust us we're Experts! How Industry Manjpulates Science
and Gambles with your Future, New York, Jeremy P. Tarcher.

Rampton, S. and J. Stauber (1995). Toxic Sludge is Good for You, Common Courage Press.

Rampton, S. and S. John (2003). Weapons of Mass Deception. the Uses of Propaganda in Bush’s
War on Irag, Tarcher/Penguin.

Saint-Jean, A. (2002). Ethigue de linformation. Fondements et pratiques au Québec depuis 1960,
coll. Paramétres, Montréal, Les Presses de |'Université de Montréal.

Seymour, M.(2005). Linstitution du langage, Montréal, Les Presses de |'Université de Montréal.

Seeger, M. W. (1997). Organizational Communication Ethics: Decisions and Dilemmas, Cresskill,
NJ, Hampton Press.

Seib, P. et K. Fitzpatrick (1995). Public Relations Ethics, Fort Worth, TX, Harcourt Brace College
Publishers.

Susskind, L. and P. Field (1996). Dealing with an Angry Public: The Mutual Gains Approach to
Resolving Disputes, New York, NY: The Free Press.

Stonier, T.T. (1985). The Communicative Society - A New Era in Human History, Gold Paper No.
5, IPRA.

Thayer, L. (1968). Communication and Communications Systems in Organization, Management,
and Interpersonal Relations, Richard D. Irwin.

Thayer, L. (1980). Ethics, Morality, and the Media.: Reflections on American Culture. NY: Hastings
House.

Toth, E. L. and R. L. Heath (dir.) (1992). Rhetorical and Critical Approaches to Public Relations,
Lawrence Erlbaum Associates.
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Tremblay, S. (ed.) (2008). Proposal for a New Framework for the Ethical and Professional
Conduct of Public Relations Professionals : A review of the Canadian Public Relations Society’s
current Code of Professional Standards — Research Report, Centre for Social Responsibility,
Sustainable Development and Ethics Public Relations and Marketing Communication Chair, UQAM
(Translated by Deanna Drendel).

Tremblay, S. (dir.) (2007). Développement durable et communications — Au-dela des mots, pour
un véritable engagement, Sainte-Foy, Les Presses de I'Université du Québec.

Tye, L. (1998). The Father of Spin: Edward L. Bernays and the Birth of Public Relations, New
York, Crown Publishers.

Van Slyke, J. (dir) (2006). The Professional Bond: Public Relations Education for the 21 Century,
The Report of the Commission on Public Relations Education.

Walter, 1. (1995). Directeurs de la communication. Les avatars d’un modeéle professionnel, Paris,
Lharmattan.

Winkin, Y. (2000). La nouvelle communication, Paris, Points, Seuil.

Wood, R. J. and M., Gunther (1988). Confessions of a PR Man. New York, North American
Library.

- Articles

Aucoin, J. (1996). «Implications of Audience Ethics for the Mass Communicator», Journal of Mass
Media Ethics, vol. 11, n°® 2, 69-81.

Barney, R. (1997). «Journals as Dialogue Assignments in Ethics Courses», Journal of Mass Media
Ethics, vol. 12, n° 4, 243-245.

Barney, R. et J. Black (1994). «Ethics & Professional Persuasive Communications», Public
Relations Review, vol. 20, n°® 3, 233-248.

Baker (1999). «Five Baselines for Justification in Persuasion», Journal of Mass Media Ethics, vol.
14, 69-81.
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Birkhead, D. (1997). «Should Professional Competence be taught as Ethical?», Journal of Mass
Media Ethics, vol. 12, n°® 4, 211-221.

Bivins, T. (1987). «Applying Ethical Theory to Public Relations», Journal of Business Ethics, vol. 6,
195-200.

Bivins, T. (1993). «Public Relations, Professionalism and the Public Interest», Journal of Business
Ethics, vol. 12, 120-121.

Bivins, T. H. (1987). «Professional Advocacy in Public Relations», Business & Professional Ethics
Journal, vol. 6, n°1, 82-90.

Bivins, T. H. (1989). «Are Public Relations Texts Covering Ethics Adequately? », Journal of Mass
Media Ethics, vol. 4, n° 1, 39-52.

Bivins, T. H. (1989). «Ethical Implications of the Relationship of Purpose to Role and Function in
Public Relations», Journal of Business Ethics, vol. 8, 65-73.

Bivins, T. H. (1992). «A Systems Model for Ethical Decision Making in Public Relations», Public
Relations Review, vol. 18, n°4, 365-383.

Black, J. (2001). «Semantics and Ethics of Propaganda», Journal of Mass Media Ethics, vol. 16,
n°2-3, 121-137.

Borden, S. (1998) «Avoiding the Pitfalls of Case Studies», Journal of Mass Media Ethics, vol.13,
n°1, 5-13.

Botan, C. (1997). «Ethics in Strategic Communication Campaigns: The Case for a New Approach
to Public Relations», Journal of Business Communication, vol. 34, n°2, 188-202.

Curtin, P., & Boynton, L. (2001). «Ethics in public relations: Theories and practice», In R. Heath
(Ed.), Handbook of public relations (pp. 411-421). Thousand Oaks, CA: Sage.

Edgett, R. (2002). «Toward an Ethical Framework for Advocacy in Public Relations», Journal of
Public Relations Research, vol. 14, n°1, 1-26.

Fitzpatrick, K and C. Gauthier (2001). «Toward a Professional Responsibility Theory of Public
Relations Ethics», Journal of Mass Media Ethics, vol. 16, n°2-3, 193-212.

Fitzpatrick, K. (1996). «The Role of Public Relations in the Institutionalization of Ethics», Public
Relations Review, vol. 22, n°3, 249-258.
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